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think that the hygiene products category
needs to adress its plastic use
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Almost half of the respondents consider hygiene
products’ effect on the environment before purchase

Don’t know
4%
None of
agc];\e/e It is the most
important factor in
7% b

| haven’t considered the
effect of hygiene products
on the environment
13%

The product’s effect on
the environment makes
no difference to me
6%

my buying decision
18%

The product’s effect
on the environment
is important to me
and partly affects my
buying decision
28%

46%

consider the product’s
effect on the
environment when
purchasing hygiene
products

137 Question: When you buy hygiene products (such as sanitary pads, diapers, soap, toilet paper etc.), how important are the products' effect on the environment to you?
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The concern for hygiene products’ effect on the
environment is almost equal to that in 2018

Consider hygiene products’ effect on the

709 2%
66/0 64% 62%
°60%  61%s590,
56% 5306590
| 50% 052%
India China Brazil Mexico  South Africa Italy

47%46%

Total

environment important

2018 m2020
47% 469
429%43% 0
38%40 %
Spain Germany  Australia

45%

36% 39%
0 0,
3204 34%
France United
Kingdom

138 Question: When you buy hygiene products (such as sanitary pads, diapers, soap, toilet paper etc.), how important are the products' effect on the environment to you?
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34% 32% 32% 40,
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Sweden Russia
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Most people think the Food & Beverage product
category needs to address plastic use most urgently

Fast-food and take-away 50%

Cosmetics and beauty products (make up, moisturizer

otc) 29%

Hygiene (toilet paper, tampons etc.) 24%

Electronics 19%

Health (gauge, bandages etc.) 16%

Apparel and shoes 12%

Furniture and home decor 11%

Don’t know 6%

None of the above 4%

139 Question: According to you, which of the following product categories need to address plastic use most urgently? ees eSSity
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The demands on hygiene and health products to
reduce plastic use are still comparatively low

Hygiene products Health products

Mexico 38% Russia 49%
China 33% India
India 32% China
Brazil 32% Brazil
Spain South Africa
South Africa Mexico
Russia Total
Total Spain
France Italy
USA Australia
Italy Sweden
The Netherlands USA
United Kingdom France

Australia
SUELE

Germany

140 Question: According to you, which of the following product categories need to address plastic use most urgently?

The Netherlands
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Most locate the responsibility for sustainable
practices with companies or the government

m Brazil mUK ®Spain mltaly = Mexico

MEXICO

86% 88% 84% 86%

83% 82% 79%
78% 79%
76% 4%
68%
64%
0,
>7% 55% 54% 54%
0,
46% 49% 47%
40% 42% 42%
0 37%
] I I I I i I

| think companies should make The government needs to do more | consider the amount of plastic | sort waste from hygiene products My local council has made it clear
more efforts to reduce plastic ~ to make it easier to recycle plastic packaging used for hygiene (diapers, pads, tampons etc.) for ~ what types of plastic | can and
usage in hygiene products packaging products before | make a purchase recycling cannot recycle

141 Question: Rate the following statements according to how much you agree with them: eeé:"g eSSity
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Knowing for sure that products will be recycled
could make people recycle hygiene products more

Knowing that the products will actually be recycled 39%

More consistent information about what and how

0,
to recycle 35%

Incentives for recycling hygiene products 28%

More access to recycling facilities in washrooms 28%

Increased awareness of the impact of individual

recycling efforts 26%

More inclusive design of recycling facilities for old

and disabled 15%

None of the above 11%

Don’t know 6%

142 Question: Which of the following do you think would help you recycle hygiene products in the future? ee(-,\ee eSSity
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Trust and information are key to improve recycling of
hygiene products

Knowing that the products will actually be recycled

Russia

Mexico

South Africa
Italy

Spain

India

Brazil

United Kingdom
Total

Australia

The Netherlands
France

China

Germany

Sweden

143 Question: Which of the following do you think would help you recycle hygiene products in the future?

48%
47%
46%
43%
42%
41%
40%
39%
39%
38%
36%
34%
34%
34%
31%

More consistent information about what and how to recycle

Mexico
South Africa
Brazil

India

Spain

Italy

United Kingdom
Total
Australia
China
France
Sweden
Russia
Germany

USA

48%
47%
44%




GENERAL HEALTH STIGMAS INCONTINENCE MENSTRUATION GENERATIONS PUBLIC HYGIENE PUBLIC HEALTH THREATS SUSTAINABILITY

Large differences between markets when it comes
to using reusable hygiene products

Have used and plan to continue using
reusable hygiene products

67%
59%
0,
52% 49%
44% 43% 43% 42%
34%
26% 26% 25% 24%
I I 21% 20%
India Mexico China Brazil South Africa  Spain Italy Russia France The Germany  Australia United Sweden

Netherlands Kingdom

144 Question: Have you and do you plan to continue purchasing any of the following reusable hygiene products? eéag essity
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Equally common between genders to have tried
reusable hygigne products

Reusable cloth tissues 26% Period underwear

| -

Menstrual cups

18%

Reusable cloth toilet paper Reusable cloth tissues

Washable cloth menstrual pads

Cloth diapers 11%

Reusable cloth toilet paper

loth di
No/None of the above 59%
Don’t know 3% Don’t know

145 Question: Have you and do you plan to continue purchasing any of the following reusable hygiene products?
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Sustainability and cost-in-use are the biggest
factors for repurchasing

More sustainable 31%

Low cost over time 25%

Uses reusable hygiene products because
they are more sustainable
22%

User friendly

20% g 35%
27%

17% 24%

Better quality

Clean better

Easily available 15%

Saves time 13%

Itis trendy 6%

18-25 26-40 41-60 61+

None of the above 27%

Don't know 4%

146 Question: What is your reason to continue using reusable hygiene products: ees eSSity
Filter: Have used recycled product
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Sustainability - three times as important in top markets as
compared to bottom, low cost twice as important

Mexico

China

Spain

Brazil

India

France

Total

Germany

South Africa
The Netherlands
Italy

United Kingdom
Australia
Sweden

USA

Russia

More sustainable

46%
44%
40%
40%

147 Question: What is your reason to continue using reusable hygiene products.

China

South Africa
India

Mexico

Brazil

Sweden

Total

Australia

Spain

France

The Netherlands
USA

United Kingdom
Germany

Italy

Russia

Low cost over time

38%

36%

Filter: Have used recycled product



